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PLACEMENTS AND PRICING

COSHUMA
Advertiser Guide
Choose a relevant sponsored position. Prepare clear creative. Understand payment,
publication and reporting.

COSHUMA offers text-card advertising on tool pages, buyer guides and comparison pages. Your ad is
visibly labeled Sponsored and links to your chosen product destination.

Choose the buyer context

Placement 7 days 30 days 90 days

Tool Page Sponsored USD 19 USD 49 USD 129

Buyer-Intent Featured USD 39 USD 99 USD 269

Comparison Premium USD 59 USD 149 USD 399

For 180 days or longer, contact support@coshuma.com. The exact page, position and period depend on
confirmed availability; a price listing is not a reservation.

What the purchase includes
• A designated Sponsored position for the confirmed campaign period.
• Company and product identity, a headline, description, action button and destination link.
• A period measured from actual publication, with a recorded start and end time.

Editorial independence
Advertising does not buy an editorial ranking, review score or recommendation. Visits, clicks, leads, signups,
purchases and revenue are not guaranteed.

Start with current availability
Use coshuma.com/advertise.html to see available placements and the next steps currently offered. Online
application and PayPal options are shown according to the page's readiness. Applying does not confirm a
booking or approve publication.

https://coshuma.com/advertise.html
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PLACEMENT 01

Tool Page Sponsored
Introduce a relevant alternative or complement while a buyer is evaluating a specific software
product.

7 days: USD 19 | 30 days: USD 49 | 90 days: USD 129

Where it belongs
The designated sponsored area sits near the main buying-action content of an eligible tool page. Select
the exact page offered in the application; page selection remains subject to review and availability.

Prepare a relevant message
• Identify the task, customer or use case your product shares with the tool being researched.
• Explain whether your product is an alternative or a complement, and when it is worth considering.
• Use a destination that matches the advertised product, feature and offer conditions.

CREATIVE EXAMPLE

Sponsored

A workflow alternative for small teams
Exploring another way to manage sales follow-up? Review the product's features, plans and
workflow.

Explore the product

Illustrative copy, not a real advertiser or measured result

Headline: 5-80 characters | Description: 20-240 characters | CTA: 2-30 characters

Check before submitting
• The ad is relevant to this exact tool page, not just the wider software category.
• Any comparison or numerical claim has evidence you can supply for review.
• The button describes an action available on the destination page.

Avoid unsupported claims
Do not claim guaranteed doubled revenue, superiority over every competitor, or an official COSHUMA
number-one position.
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PLACEMENT 02

Buyer-Intent Featured
Reach readers exploring a product category or buyer guide before they select a specific tool.

7 days: USD 39 | 30 days: USD 99 | 90 days: USD 269

Where it belongs
The ad appears in the designated sponsored area of an eligible buyer guide or category page. A paid
Featured placement is clearly separate from an editorial recommendation or ranking.

Prepare a relevant message
• Choose a guide whose topic matches the problem your product addresses.
• Prepare two or three specific, supportable benefits and a one-sentence description of the ideal customer.
• Include material plan restrictions or offer conditions rather than suggesting the product suits everyone.

CREATIVE EXAMPLE

Sponsored

A workspace for recurring customer questions
Small teams handling repeat inquiries can review the available organization features, plans and
adoption requirements.

Review the features

Illustrative copy, not a real advertiser or personal-use claim

Headline: 5-80 characters | Description: 20-240 characters | CTA: 2-30 characters

Check before submitting
• The intended customer and task are easy to identify.
• Benefits describe features or conditions you can verify.
• The copy does not imply that COSHUMA independently selected a paid placement as its best choice.

Keep the audience specific
Avoid claims such as the only tool every business needs or the best product for everyone. Explain who should
consider the product and why.
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PLACEMENT 03

Comparison Premium
Introduce a relevant third option to readers comparing two products.

7 days: USD 59 | 30 days: USD 149 | 90 days: USD 399

Where it belongs
The designated sponsored position sits near the decision context of an eligible comparison page. The ad
does not change the editorial assessment of the compared products or make the advertiser a winner.

Prepare a relevant message
• Identify the exact comparison page and the products discussed on it.
• Explain why your product addresses the same buying decision and which customer conditions make it

relevant.
• Keep evidence for any direct comparison. Do not disparage competitors or imply an unverified test result.

CREATIVE EXAMPLE

Sponsored

Another option for agency workflows
Comparing these products? Review an alternative focused on managing work across client accounts,
including its features and plans.

Explore an alternative

Illustrative copy, not a comparative test result

Headline: 5-80 characters | Description: 20-240 characters | CTA: 2-30 characters

Check before submitting
• The product fits the exact comparison, rather than an unrelated audience.
• The ad presents a sponsored alternative instead of claiming the editorial result.
• Comparative wording is accurate and supported; the destination matches the message.

Do not claim an editorial victory
Avoid official winner language or unsupported claims that your product beats both alternatives in every
category.
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CREATIVE AND APPLICATION

Prepare your text card
No logo, banner image or video is required. Keep the application focused on the product,
selected page and clear text.

Field What to prepare

Company name The applying business. Maximum 120 characters.

Tool or product name The actual advertised product. Maximum 120 characters.

Contact email A working contact for review and updates. Maximum 254 characters.

Placement Choose an available Tool Page, Buyer-Intent or Comparison position.

Duration Choose 7, 30 or 90 days. Ask separately about 180+ days.

Target COSHUMA page Select the exact page from the available choices.

Destination URL HTTPS address on a public domain. Maximum 1,000 characters.

Headline 5-80 characters. Explain the audience and purpose.

Description 20-240 characters. Use factual features, fit and conditions.

CTA text 2-30 characters. Match the destination action.

Requested start date Optional. Use YYYY-MM-DD; it is not a confirmed schedule.

Accuracy and rights Confirm that the content is accurate and you have the right to use it.

Make review straightforward
Keep placement-specific explanations and evidence ready if requested. Material pricing, trial conditions
and feature claims must agree with the destination. A request for a start date does not override creative
review, payment checks or availability.

Protect your information
Do not send passwords, card details, verification codes, secret keys or unnecessary personal information.
Keep private application-access links or credentials out of public material.

Prepare at coshuma.com/advertise.html#prepare. Use the application template to organize your
information; completing a template is not a submitted or approved campaign.

https://coshuma.com/advertise.html#prepare


COSHUMA ADVERTISER GUIDE

October 2026  |  coshuma.com 06 / 07

PAYMENT AND PUBLICATION

Know what each stage means
An application, a quote, a verified payment and a live ad are separate events.

Apply without creating a COSHUMA account. If online intake is unavailable, copy the prepared application
text, paste it into an email to support@coshuma.com, and send it. Preparing or copying text is not a
successful submission. PayPal payment options appear only when the application page indicates that
payment is available.

Use the order reference
Keep the COSHUMA reference issued for your application. We match the selected placement, period,
amount and currency with actual PayPal records before treating payment as verified. A quote or status
message does not charge you or prove payment; a customer message or screenshot alone does not verify
it.

Company, product and payer names may differ, including when an agency pays. Do not rename a PayPal
account to match a product. Quote the order reference if support needs to reconcile a payment.

Campaign stage Meaning

Awaiting payment Application received; payment is not yet verified.

Payment review The payment and order are being matched.

Awaiting creative review Payment verified; creative review is pending.

Ready for publication Payment and creative cleared; the ad is not yet live.

Scheduled A publication schedule has been recorded.

Active The campaign is running.

Ended The configured campaign period has ended.

Paused Campaign delivery is on hold.

Rejected The application was not approved.

Payment reversed Payment cancellation or refund stops the campaign.

Your period starts at actual publication
Payment or asset submission does not start the advertising clock. The actual go-live and end times define the
confirmed campaign period.
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CANCELLATION AND REPORTING

Clear requests. Verified results.
Use your order reference for support, changes and cancellation requests.

Cancellation and refund requests
• Before go-live, or if COSHUMA cannot provide the purchased placement, you may request review and

processing of a full refund.
• After the campaign starts, an adjustment for the undelivered period is reviewed individually.
• Requests are checked against the order and payment records. Submitting a request does not mean a

refund has already been issued or automatically approved.

This policy does not limit statutory rights. See coshuma.com/sponsorship.html#refunds. Contact support
with the order reference and a brief explanation; no fixed processing deadline is promised here.

Report only what can be verified

Item Reporting basis

Placement and page The actual public placement and page URL.

Campaign period and status Confirmed start, end and operating records.

Impressions and clicks Verified measurement data, when available.

CTR Verified clicks divided by verified impressions for the same ad and period;
impressions must be greater than zero.

Signups, purchases and revenue Only separately verified, authorized attribution data.

Unavailable or unverified measurements are labeled as such, not filled with zero. Click events are not a
count of people. Campaign reporting stays separate from editorial ratings and rankings.

Changes and extensions
Contact support before changing material claims or the destination. An extension needs a confirmed new
period and available inventory; an existing campaign does not guarantee a future reservation.

Contact COSHUMA
support@coshuma.com
coshuma.com/advertise.html
Include your order reference if one has been issued.

https://coshuma.com/sponsorship.html#refunds
mailto:support@coshuma.com
https://coshuma.com/advertise.html

